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Motivation to Buy Formal Luxury Apparel Brands in the Male Youth
Segment
Syed Sayem Mustafa, Sarah Zubair, Sultan Waleed Khan, Ashar Kamil

Purpose
The research was conducted in the commercial hub, Karachi, of Pakistan. The main purpose
of the research was to help the marketers of the branded formal clothes like Armani, Gucci
etc in terms of deciding the product target market, its segmentation and positioning as
well. It will help these brands in making the advertisement for their product because this
study will help them in identifying the important factors which motivates people to buy
branded formal clothes. So they should advertise their product on these factors and gets
the audience attention.
This research classifies the buyers of branded formal clothing into three categories; the
buyers who take into account the quality of the branded formal clothes, the buyers who
buy branded formal clothes because of the people around them and the buyers who want
to show their status and wealth, purchase branded formal clothes. Furthermore, there is a
significant correlation between all the three factors and it can be explained by the fact that
people buy branded formal clothes just to show their wealth and status to others so that
they can be socially accepted by the people around them and because of the quality of the
branded formal clothes.
Design Methodology
The research was done in three different stages which are discussed below: i) Desk
Research, ii) Focus Groups and iii) Surveys.
Firstly, to better understand the topic various studies were skimmed among which the
review and conceptual framework of prestige-seeking consumer behavior by Franck
Vigneron and Laster W. Johnson was of most significance.
In our research, after the literature review we took help of the insights gained in the focus
groups. We conducted 3 focus groups one in which the participants were all male of age
bracket 18-30 years.
After focus groups a proper questionnaire was formulated keeping in view the insights
gained from the respondents. Then a survey was conducted covering the male youth
segment of Karachi from all the fields of interest. We distributed One hundred and eighty
questionnaires throughout, however due to non-response error and missing responses, the
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total number of questionnaires used in the research was cut down to One hundred and
fifty.
Findings
Following are the findings of this research: a) A young man who buys branded formal wear
wants to show his status or wealth, b) there is a significant relationship between consumer
status seeking behavior and the desire for better quality in the purchase decision of
branded formal men’s wear which means a consumer may buy because of the reason that it
has a better quality and he wants to show his status and wealth, c) there is a significant
relationship between the consumers status seeking behavior and the bandwagon effect,
which means that the consumer may buy branded formal men’s wear due to the fact that
people around him wear the same, and since he is a part of that high class social group, he
needs to show it via dressing accordingly, d) there is a significant relationship between the
desire for better quality and the bandwagon effect in the purchase decision of consumers
for branded apparel products, which implies that a individual may buy a branded apparel
product for the reason that it has a better quality and people around him wear such clothes,
also that people around him perceive that the quality of branded formal wear is best,
therefore he takes their point of view as one of the important aspect while buying luxury
formal clothes.
Limitations
The biggest limitation of this study was that it was done in Karachi only because of the
convenience of the researchers. Another limitation was that only students were the
respondents for this study because of the ease of availability for the researchers.
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